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ARE WE ON TRACK TO
KEEP GLOBAL
WARMING AT WELL
BELOW 2 DEGREES
CELSIUS?
The consensus is that COP26 cannot be

regarded as an unqualified success, it can

however be judged as an important milestone

and a huge tipping point. 

1.5 degrees is still achievable, though by the

thinnest of lifelines. There is still work to be

done by the UK Chair COP26 in the following

12 months before Egypt, to ensure the legacy

of COP26 is lasting and meaningful. 

The “Glasgow Climate Pact” allows a basis that

could enable real impact and change of

climate action. It's clear that fossil fuels need

to be phased out and general rules and

standards on carbon credit accounting for

carbon markets need to be agreed.

Governments additionally agreed to bolster

their national plans “as necessary” by the point

COP27 will meet in Cairo in 2022.

Crucial decisions have been additionally

reached on accelerating the shift to clean

power, on how global carbon buying and

selling must work, and on how wealthy

nations must support poorer nations to assist

their efforts to address climate change.
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DIRTY FUEL OF A PREVIOUS
ERA
The Paris Agreement was hailed as the beginning of the

end of the fossil fuel age. However, India and China

would not commit to the initial wording and argued for

a phasing down rather than phasing out of coal. 

"Our addiction to fossil fuels is pushing
humanity to the brink. We face a stark
choice: Either we stop it - or it stops us.
It’s time to say: enough." 

UN Secretary-General António
Guterres

So what happens next? 

China and India were requested to take ownership of

the change in wording to 'phase out', and what is

hoped is that continued and collective pressure will

expediate their mammoth task at hand of removing

coal from their economies.

So what happens if China and India do not successfully

and meaningfully 'phase down' their coal usage? 

There are fears that a more drastic rise in temperatures

will disproportionately affect vulnerable populations

such as the world’s small island nations which are

already being inundated by rising sea levels.

Does India and China's last minute curveball signal to

the rest of the world that they're not real team players

for the 1.5 degree target? 
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THE DEVIL IS IN THE DETAIL
Trees are one of our major defences in a warming world. They suck carbon dioxide out of the

atmosphere, acting as so-called carbon sinks. They absorb around one third of global CO2 emitted

each year.

Under present targets, the world is on track for warming of 2.7C by 2100 - which the UN says

would result in climate catastrophe.

Currently an area of forest the size of 27 football pitches is lost every minute.

There has been a huge and significant commitment to halt deforestation by 2030, though it is

important significant pressure is applied to ensure it is delivered, unlike previous commitments

such as those from Paris.

Will this pledge have a huge impact on the meat industry? A key part of the new plan is to try to

remove the link to deforestation from consumer goods sold in developed countries. One aspect is

eating meat from animals, raised on imported soy grown on cleared lands. Consumers and

companies are driving change in what products are procured and where from. It could be levelled

that Governments are playing catch up in a fast moving and dynamic global procurement

landscape. 

UK red meat consumption is expected to decline by 1.2% in 2021 and has declined by 0.5% last 5

years.
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IS IT TIME FOR THE WORLD LEADERS TO DO MORE? 

In many countries, politicians and Governments have been lagging behind but attempting to

catch up with voters, consumers and companies in making climate change high in their

agenda. It has been suggested that this picture is changing and Governments are starting to

roll up their sleeves, starting at COP26. 

Politicians have direct power to influence their voters, and need to make the urgency for

climate change top of their agenda and communications.

SUPPORTING DEVELOPING COUNTRIES
The damage and loss developing countries are suffering because of climate change is

apparent, often at no fault of their own. 

There are obvious moral and economic arguments for significantly increasing climate finance

for developing countries and these should be written into OECD countries goals. Climate

finance and compensation are investments that will avoid much costlier future calamities,

such as climate refugees and disrupted supply chains.
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“Your actions matter. No
action or voice is too small

to make a difference.”

Vanessa Nakate, Ugandan
Climate Activist
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TECHNOLOGY AND DIGITALISATION
Smarter markets are incorporating ESG risks into their analysis and company goals, and

investors are anticipating a high level of scrutiny when it comes to their impact on the planet.

This isn't just a fashionable phase. 

According to Bloomberg NEF, since the Paris Agreement in 2015, more than US$ 2 trillion

have been invested in green technologies. The promise and inevitability of green growth is

spurring R&D. The promise of improved accountability is on its way. 
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INVESTING AT ALL LEVELS 
The Glasgow Financial Alliance for Net Zero brings together 450 institutions with collective

assets of US$130 trillion. 

Investors are rightfully backing low emissions businesses, as these seem the most viable given

the current trend of sustainability and the fact it is here to stay. 

All businesses need to invest more time and capital into ways of making themselves 'greener'

for the planet. 

They need a full in depth view of all their ESG risks so progress can be demonstrated. In many

instances, in fact, the low or no-emissions alternative is the more economically viable one.
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GET SOME NEW GLASSES TO ELIMINATE CARBON
TUNNEL VISION 

The number of businesses making climate commitments has quadrupled in just a few short

years to 23 percent, leaving many more still to follow suit. 

The circular economy is an approach to designing, producing and using goods that looks to

eliminate waste, circulate materials and regenerate nature. This concept will enable many

solutions for the climate, but also for the other interlinked crises of biodiversity loss and over-

extraction of natural resources. The circular economy is a framework that addresses all these

interlinked crises, while also helping to unlock $4.5 trillion in economic value.

By applying circular economy approaches, businesses can become more resilient and

profitable by reducing their exposure to costly supply chain disruptions and resource price

volatility. In fact, these businesses may attract investors keen to reach net-zero. 

https://www.naturalcapitalpartners.com/news/article/deeds-not-words-new-research-reveals-the-climate-action-of-fortune-500-glob
https://ellenmacarthurfoundation.org/topics/circular-economy-introduction/overview
https://ipbes.net/sites/default/files/2021-06/20210609_workshop_report_embargo_3pm_CEST_10_june_0.pdf
https://newsroom.accenture.com/news/the-circular-economy-could-unlock-4-5-trillion-of-economic-growth-finds-new-book-by-accenture.htm
https://www.circle-economy.com/blogs/without-investment-in-circular-business-we-wont-reach-our-net-zero-goals
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WE CAN'T IGNORE THE POWER OF GEN Z
It's no secret that Swedish climate youth activist Greta Thunberg was not a fan of the COP26.

“The COP has turned into a PR event, where leaders are giving beautiful speeches and

announcing fancy commitments and targets, while behind the curtains governments of the

Global North countries are still refusing to take any drastic climate action.”

She spoke shortly after a strike organized by “Fridays For Future” saw thousands march 1.6

miles from Kelvingrove Park to George Park in Glasgow’s city center — less than 2 miles from

where the COP26 event was held.

Millennials and adults in Generation Z – stand out in a new Pew Research Center survey

particularly for their high levels of engagement with the issue of climate change. Compared

with older adults, Gen Z'ers and Millennials are talking more about the need for action on

climate change. Among social media users, they are seeing more climate change content

online; and they are doing more to get involved with the issue through activities such as

volunteering and attending rallies and protests.

It's clear than Gen Z'ers and Millennials are not afraid to take action, and will drive the force

behind consumers using sustainable brands. 

The beauty of today's world of technology is that there is nowhere left for brands to hide, they

can't produce magic marketing to water down how they directly impact the UN's SDG's. 
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FAIR REPRENSENTATION
There are demands to make COP27 more inclusive, as there

were calls for postponement over concerns that travel and

COVID-19 restrictions would limit participation from the

global south. 

Adrián Martinez, director of La Ruta del Clima in Costa Rica,

said that “What we experienced, it’s either … a systemic logic

of discriminating [against] people based on their origin,” he

said, “or simply a lack of context and understanding of what

are the hurdles and obstacles and social and economic

challenges that people and observers from the global south

have.”

Martinez said that the uncertainty and back and forth when

it came to pre-conference decision making, led people to

lose confidence that organisers understood the barriers and

requirements people in the global south face when crossing

international borders — and that a lack of participation was

not just a disadvantage to those unrepresented, but a danger

to the summit’s stated priorities.

PUTTING THE BREAKS ON
CLIMATE CHANGE
The non-binding COPO26 EV pledge which asks automotive

manufacturers agree to “work towards” selling only fully zero-

emission new cars and vans in “leading markets” by 2035 or

sooner was happily signed by Ford, Jaguar Land Rover,

Mercedes-Benz, GM and Volvo. However most of the world’s

largest manufacturers and a number of key countries haven’t

backed the deal including the BMW Group, Renault Group,

Hyundai Motor Group, Stellantis, Toyota and the Volkswagen

Group,

It has been argued that companies who have not signed will

see a significant affect to their brand reputation and it is

widely considered that consumer and peer pressure will

ensure that more companies sign up to the pledge in the

coming months.

https://www.politico.eu/article/cop26-climate-change-green-groups-postpone-unequal-access/
https://www.devex.com/focus/covid-19
http://www.star-index.com/
https://www.autocar.co.uk/car-reviews/ford
https://www.autocar.co.uk/car-news/industry-news-finance-and-corporate/jaguar-land-rover-posts-%C2%A3302-million-loss-after-chip
https://www.autocar.co.uk/car-reviews/mercedes-benz
https://www.autocar.co.uk/car-reviews/volvo
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COP27 STARTS NOW
While COP26 didn’t deliver the full range of ambition needed to address climate change, it

did provide many of the building blocks for future action. It has bought climate change to

the front and centre and there has been some important declarations by the global

economies, however the hard work starts now to keep the thinning hope of 1.5 degrees alive.

Would you benefit from a partner and platform to support your ESG journey?

Addressing these challenges is difficult, however STAR Index could help you put a plan in

place to measure, report and improve, no matter how complex your supply chains may be.

Enabling you to deliver change, not only for your business, but for the good of our population

and planet.

You can read more about STAR Index here including some background on the process and

platform.

We would be delighted to host a short online meeting to discuss this further, so please feel

free to drop us a line. If you have any further questions in the meantime please do not

hesitate to reach out.
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