
Brands may promote certain items as 'sustainable' but be less aware

of impacts of other less 'earth-friendly' pieces they market. 

Ask yourself, is the brand being transparent about their Scope 1, 2 &

3 emissions? 

Why not search out brands that are transparent about emissions

targets, or have visible ESG activities.

MASKING INFORMATION

How to spot
greenwashing

What is greenwashing? 

Misleading messages try to persuade us that the company is doing

more to protect the planet than it really is

How many times do you see the words

'eco', 'natural', 'green' and

'sustainable'? 

Some brands love using buzzwords to

market their products as being kind to

our planet. But can you find the science

behind this? Look out for brands where

data is not easily accessible. 

We can all be enticed by menus and

packaging that depict nice images of

wholesome nature and green icons; but

it's better to look beyond the label to

look at the brand's real credentials.

GREEN JARGON,

BUZZWORDS & IMAGES

OF NATURE 

Knowing who is the ultimate owner of a

business is important, as larger brands

with higher environmental impact can

buy smaller brands. This can be to

target environmentally conscious

customers who otherwise might not

have chosen to spend with them.

WHO IS THE PARENT

BUSINESS?

https://www.which.co.uk/news/2021/11/cop26-little-green-lies-how-to-spot-greenwashing/

https://www.bbc.co.uk/news/business-59119693
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UNCLEAR RECYCLING

MESSAGES

Great, the item you've just purchased

comes in recyclable packaging! 

But it also states it's biodegradable and

compostable. So which one is it? 

Look out for brands that make it clear

what parts of their items are

environmentally friendly.

RESEARCH INTO CARBON

OFFSETTING 

Brands may attempt to balance their

emissions by sourcing ways to remove

equivalent amount of greenhouse gases

from the atmosphere as they are putting

in. 

The idea of carbon offsetting is great.

However, there are worries that brand's

marketing messages may at times be

misleading, unwittingly or not, whilst

continually still pumping emissions into

the atmosphere. 

Why not complement carbon offsets by
making more fundamental changes at
the source? 
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